
Local SEO



� Dan Stratford
� Digital Marketing Since 1997

� SEO

� Adwords/PPC/Paid Search

� Website Development

� Social Media

� Product Development to Business Development
� Dex Media - $28M to Over $120M
� LexisNexis – Grew to Over $10M/Year
� C1 Partners – Grew a $1M Agency
� Lawyermarketingexpert.com

� Strategic
� Messaging Development
� Results Based Strategy Development
� Tracking Results at Conversion Level

Digital Marketing Strategist
Uniquely Qualified to Help Business With Digital Marketing
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Off-Site SEO
Still About Links
• Link Diversity
• Link Relevance
• Link Quality
Local Links
• BBB
• Chambers
• Other Vertical Local Organizations
Local Directories
• Important
• Won’t overcome lack of links
Local Social
• LinkedIn
• Facebook
• Twitter



What Does Google Want?
� The best experience for the searcher…

� …so they come back.

Backlinks Are a Vote/Reference

� From Quality Sites

� From Relevant Content

� From Relevant Websites

� Bad Backlinks Can Be Difficult to Overcome

� Tier 2 & Tier 3 Links

� Social Media
� Are you setup on Google +, Facebook, LinkedIn, Twitter 

and others?

� Are you active in social media?

� “Social Signaling”

Google & Other Properties
� Google Plus

� Google Authorship

� Local Directories: Google, Yelp, Yahoo!, Bing & Others

Building Your Online Reputation



Why Local?
1. Own your 

brand –
“anchor your 
referrals”

2. People can 
find you

3. Reviews



Why Local
1. 24% of searchers click on local ads

(Niftymarketer.com case study)
2. Eliminates another competitor from the page
3. Local efforts help with traditional SEO

1. Many quality, ”cheap” links



Why Local
May get business from directories such as Yelp



“How” Local Setup
1. Establish Your NAP

• Official Name
• Address
• Phone Number
• Business Hours
• Business email

2. Photos
1. Banner Photos
2. Logo
3. Interior
4. Exterior
5. Team Photos
6. Videos
7. Virtual Tour



“How” Local Setup
1. Your Website
2. Correct NAP

1. In Footer
2. Contact Page
3. Publish Virtual Tour

3. Schema for Local -
https://www.searchenginejournal.com/how-to-use-schema-
markup-for-local-seo/60245/
<div itemscope itemtype=”http://schema.org/Attorney”>
<span itemprop=”name”>ABC Attorneys</span>
<div itemprop=”address” itemscope
itemtype=”http://schema.org/PostalAddress”>
<span itemprop=”streetAddress”>123 Main Street</span>
<span itemprop=”addressLocality”>Malibu</span>,
<span itemprop=”addressRegion”>CA</span>
<span itemprop=”postalCode”>90263</span>
</div>
Phone: <span itemprop=”telephone”>555-423-2352</span>
<a href=”http://googlemapsurl.com” itemprop=”maps”>URL 
of Map</a>
</div>

<div class="textwidget"><span class="streetAddress" 
itemprop="streetAddress">3461 Ringsby Court, Suite 435-
A</span><br/>
<span class="streetAddress" 
itemprop="streetAddress">Denver</span>, 
<span class="addressRegionaddressLocality" 
itemprop="addressLocality"> Colorado</span>
<span class="addressRegion" 
itemprop="addressRegion"></span>
<span class="postalCode" 
itemprop="postalCode">80216</span>
<br/><br/>
<i class="fa fa-phone"></i> Phone: <span itemprop="telephone" 
class="telephone">&nbsp;(303) 945-7400</span>



“How” Local Setup
1. Setup and Claim Pages

1. Google My Business - https://business.google.com/add/info

2. Bing
3. Yahoo!
4. Yelp
5. Verticals

2. Submit to Data Aggregators
• Infogroup
• Axciom
• Neustar
• Others



“How” Local Setup
Options for Getting Directory Listings or 
Citations
1. Manual

1. DIY
1. Time
2. Frustration

2. Hire Vendor
1. Brightlocal
2. Whitespark
3. $2 to $5 per listing



“How” Local Setup
Super Aggregator MOZ Local

1. Moz.com/local
2. $99 to $189/year (a bargain)
3. Passive distribution kicks in in 3 months



“How” Local Setup
Direct Connections
1. Yext – yext.com

1. Direct Connection: Immediate Results
2. Great for cleaning up incorrect and old

listings
3. Not cheap - $500 to $1,000/year
4. Can buy from vendor like Stratex for 

lower monthly cost
2. Yahoo!(cheaper version of Yext)

1. Great for new businesses
2. No error correction/duplicate 

suppression
3. $30/month
4. https://smallbusiness.yahoo.com/local-

listings



“How” Local Setup
1. Preparation:

1. Sizes of Pics: Google only offers a recommended size.
1. For logo: 250 x 250
2. For Header:1080 x 608
3. Other Pictures:

1. Location
2. Inside « tour »

2. Description
1. Description: 50 characters
2. Long Descriptions: Doesn’t matter for Google, but 

others want a 250+ word description
3. Business Hours
4. Links to Sections of Website
5. Virtual Tour



Google Ranking Factors for Local

Basics:
• Claimed and Complete 

GMB Page
• Pictures
• Reviews
• Virtual Tour

• Accurate NAP on Website
• Accurate NAP on 

Directories
• Location Very Important



Google Ranking Factors for Local
Competitive Searches
1. Links to drive up domain 

authority
2. Local Citation Building
3. Location is a Huge Factor



Google Ranking Factors for Local
Competitive Searches
1. Links to drive up domain 

authority
2. Local Citation Building

1. Directories
2. Websites That Include 

Address
3. Quality vs. Quantity
4. Vertical Citations

1. Healthcare
2. Legal
3. Industry Assocaitions



My Foundational Formula
After Website is Setup and Google My Business Page is Optimized
1. MOZ Local

1. $99/Year for new businesses (or consistent history)
2. $189/Year for cleanup

2. Manual or Yext/Yahoo!
1. Manual

1. Lowest cost
2. Most time initially
3. More money initially if you hire it out

2. Yahoo! For New Businesses (or consistent history)
1. Easy and Quick
2. Use for a year

3. Yext With Duplicate Suppression for cleanup



Local Setup
Setup Google Business Page
https://business.google.com/create
1. Brand page/corporate page

AND
2. Local Pge

1. Service Area
1. You go to them

2. Storefront
1. They come to you



Local Setup
Other Places for Listings:
• MOZLocal
• Yext
• Manual Citation Building:

• https://university.tutelarymarketing.com/yext-
alternative/

• Brightlocal.com
• Excellent Articles:

• https://www.brightlocal.com/2014/05/27/mozlocal-
vs-yext-vs-ubl-vs-brightlocal-vs-whitspark/



Reach Out

•Dan Stratford
•dan@stratexdigitalmarketing.com
•Cell: 720-985-7945
•StratexDigitalMarketing.com
•3461 Ringsby Court, Suite 435
•Denver, Colorado 80216 


