
Digital Marketing Strategy 
& Setup

“Off-Site SEO” 



� Dan Stratford
� Digital Marketing Since 1997

� SEO

� Adwords/PPC/Paid Search

� Website Development

� Social Media

� Product Development to Business Development
� Dex Media - $28M to Over $120M
� LexisNexis – Grew to Over $10M/Year
� C1 Partners – Grew a $1M Agency
� Lawyermarketingexpert.com

� Strategic
� Messaging Development
� Results Based Strategy Development
� Tracking Results at Conversion Level

Digital Marketing Strategist
Uniquely Qualified to Help Business With Digital Marketing
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Competitive 

Analysis

SEO Strategy Development



Agenda

• What is off-site SEO?
• Social Media
• Links
• Off-Site Strategy



What Does Google Want?
� The best experience for the searcher…

� …so they come back.

Backlinks Are a Vote/Reference

� From Quality Sites

� From Relevant Content

� From Relevant Websites

� Bad Backlinks Can Be Difficult to Overcome

� Tier 2 & Tier 3 Links

� Social Media
� Are you setup on Google +, Facebook, LinkedIn, Twitter 

and others?

� Are you active in social media?

� “Social Signaling”

Google & Other Properties
� Google Plus

� Google Authorship

� Local Directories: Google, Yelp, Yahoo!, Bing & Others

Building Your Online Reputation



Social Media

•Social & SEO
•How to Use Social



Social & Off-Site SEO
� Important 

part

� Not a magic 
bullet for SEO

� Has other 
benefits



How to Use Social
� If you create quality, content and distribute 

regularly, this can help.

� Social Signals (Sharing)
� Credibility for your content on your site
� Credibility for your content off of your site

� Needs to be at least a small part of your strategy

� May use to generate leads.



What are links?

• Types of links
• Dangers of linking
• Why links?
• Off-Site Strategy



Two Types of Links
� The Real Thing

� “Fakes”



Real Links Fake Links

To Benefit Reader To Benefit Site

Exist Without Exist For Search 
Search Engines Engines

Seen/Used by Who Cares if They're 
Site Visitors Ever Used!?



The Dangers of Fake Linking:

� You May Lose the Benefit at Any Moment

� Your Site Might Get Penalized
(Rare, But it Happens)



Why Links?
� Help Search Engines Find Your Site

� Describe the Subject of the Referenced Page

� Tell Search Engines How Important the Page is

� Increases Frequency of Indexing

� Bring People to the Site



SEO Factors - Links
� Still most 

important 
factor

� But everything 
is important

� Better job you 
do everywhere 
else the fewer 
links you need



Links in Details

•Good Links/Bad Links
•Measuring Quality of 
Site



Good Links?
• Branded
• Naked
• Keyword Text Links
• Follow
• No-Follow
• Not Sitewide
• From High quality websites
• From Low quality websites?

Bad Links?
• Keyword Text Links
• Follow
• No-Follow
• Sitewide
• Low quality websites
• High quality website?

Off Site Optimization
Link Profile Is Not So Simple…Needs to be Balanced



Measure Quality of Site
� Decide if Worth Paying for a Directory

� Decide Which Blogs to Work With

� Evaluating the Progress of a Link Campaign

� Any Time Knowing the Value of a Page 
Would be Useful



Measuring Quality: PageRank
"PageRank works by counting the number and 
quality of links to a page to determine a rough 
estimate of how important the website is. The 
underlying assumption is that more important 
websites are likely to receive more links from 
other websites."
Google



Measuring Quality: PageRank



� More Incoming Links = Higher PageRank

� Links from High PageRank - Pages Pass More PageRank

� PageRank is Diluted Among Links on Page

� PageRank Passes Through Intra- and Inter-Site Links

� Nothing Lost - Originating Page Keeps PageRank…
Just Votes for Other Pages

� But Linking to Other Site Passes PageRank to That Other 
Site, Rather Than Origin Site

Page Rank Basics



Pseudo PageRank
� Citation Flow: www.Majestic.com

� MozRank/Page Authority: www.Moz.com

� URL Rank: www.AHrefs.com

� Site Health/Traffic: www.semrush.com



TrustRank
� Like PageRank…
� …With Added “Trust” Element
� Sites Passing TrustRank:

� Newspaper, Radio, TV
� Universities
� Government
� Popular, Highly Respected Sites
� Sites Linked to From These Kind of Sites



� Trust Flow: www.Majestic.com

� MozTrust: www.Moz.com



Link Anatomy
<a href="http://www.cricket-
scores.com/australia/ cricket-
scores.html">Australian Cricket Scores</a>

<a href="http://www.cricket-
scores.com/australia/ cricket-scores.html" 
rel="nofollow">Australian Cricket Scores</a>



Keywords in the Anchor
See the latest <a 
href=http://www.cricketscores.com/cricket-
scores.html>cricket scores</a>.

See the latest cricket scores.

Very Powerful Clue for the Search Engines



Linking Strategy

• Keywords
• Landing Pages
• Link Text Profile
• Sources of Links



Why? (Again)

“Without a proactive strategy for 
building links, you won’t rank your 
site in a competitive market.”



MOZ-White Board Fridays
https://moz.com/blog/what-should-i-put-on-the-homepage-whiteboard-friday



Starts With Keywords
� Know your target keywords

� Map keywords to good on-site content

� Acquire links to pages



Unnatural
� Links Created Quickly                            

� Always the Same Anchor Text             

� All Links Contain Keywords                   

� Links Come From Same Site Types      

� All Links Low Page/TrustRank

� Few nofollow Links                      

� Links Appear Gradually

� Variety of Anchor Text

� Many Links Don't Contain Keywords

� A Variety of Site Types

� A Variety of Link Values

� Many nofollow Links

Natural

Natural Linking



Balanced Link Profile
1. Branded Keyword Links should be majority

2. http://domain.com

3. Domain.com

4. Compound keyword links

5. Exact match keyword links? Tricky…



Balanced Link Profile
1. At least half to your home page

2. Spread links to different pages you want to 
rank

3. Can be more aggressive with keywords 
with interior pages



Balanced Link Profile
1. High Domain Authority Sites

2. Mid to Low Domain Authority Sites

3. Follow Links

4. No-Follow Links

5. No Site-Wide



Balanced Link Profile
1. Videos

1. Usually no follow
2. From valuable sites

2. .edu and .gov?
1. Still valuable
2. Hard to get

3. Infographics and Presentations
1. Some are follow
2. Some are no-follow



Balanced Link Profile
Get local directory and social links:
1. Cheap
2. Easy
3. Excellent to Decent Quality
4. MOZLocal $99/year, cannot be beat.



Balanced Link Profile
Press Releases
1. Cheap
2. Easy
3. Mixed Quality
4. Good or home page links
5. Use only for branded and domain links



Balanced Link Profile
Guest Blogs and Articles
1. Most are “follow” (pass on DA)
2. Still a huge link source
3. Mixed Quality
4. Can push the envelope with keyword links



More…
� From Relevant Content
� Links From Multiple Sites
� Links From Pages With Links to Valued Sites
� Links High Up on the Page
� Links With Keywords Early in the Anchor Text
� Links in Content
� Visible, Not-Hidden Links
� Links Pointing to Pages Within Your Site (Not Just Home 

Page)



Finding Links
Assess your Competitors

� www.AHrefs.com

� www.Majestic.com

� www.Moz.com

� www.SEMRush.com

� www.Ahrefs.com

� www.Link-Assistant.com

� www.RavenTools.com

� www.SEO-SpyGlass.com

� www.linkresearchtools.com (best-most expensive)



Googlebombing
� Exploits the Power of Anchor Text

� Enough Links Convince the Search Engine 
of a Match









Low Value/No Value
� Reciprocal Linking

� “Paid” Links

� “Article Syndication”

� Press Releases

� Massive Link Generation

� Low-Quality Web 
Directories

The Common Theme With All These 
Schemes:

• Fake, not Real
• Links Placed  Because You Want them 

Placed
• Not Because the Linkers Care About Your 

Site



Links: Low Hanging Fruit
� Where Can You Place Links?

� Family, Friends, Colleagues

� Employees

� Directories 

� Manufacturers, Distributors

� Clients, Service Providers

� Industry Associations



Often, “Fruit” is Enough
� How Many Links Do You Need?

� … Enough to Get the Job Done

� Depends on Keyword Competitiveness

� Many Sites Do Not Need Heavy Link 
Programs



Forum Links
� "Community" Marketing (Social Marketing):

� Links Can Help with SEO
� Links Bring Traffic from Interested Prospects

� Post Genuine, Useful Information!

� Then Link to Your Site





Three Powerful Strategies
� Content Marketing

� Linkbait

� PR

[Hard to Do For Many Businesses!]
[Unnecessary for Many Businesses!]



Content Marketing

� Creation & Distribution of Content

� Content Links Back to Site



Linkbait
� People Link to the Page Because It's:

� Interesting
� Funny
� Entertaining
� Useful



What Can I Do? 

� Directories

� Content Curation

� Guides

� Classified Ad Software

� Forums

� Video Libraries

� Articles



The PR Model
� Newspapers

� Magazines

� Radio

� TV

� Newsletters

� Blogs

� New Media

� Specialty Web Sites



Buying Links
� Search Engines Hate It

� Often Doesn’t Work

� …Sometimes it Does!

� Dangers:
� You’ll Pay for Nothing
� You’ll Get Penalized (Unlikely)



Craigslist
� Great for Local Services

� nofollow Links … 

� …But Might Experiment for Non-Local



Marketplaces & Price 
Comparison Sites

Most Product-Search Results Do Not Come 
From the Organic (SEO) Indexes



Marketplaces
They Come From:

Amazon
Craigslist

eBay
Other Marketplaces

PPC Indexes
Shopping Comparison Sites



Selling Products? Then Consider…
� Amazon
� Craigslist
� eBay
� Google Shopping
� Buy.com
� Sears.com
� Shopping.com
� Yahoo! Shopping/PriceGrabber



Service Directories
� ThumbTack.com

� HomeAdvisor.com

� Angie’s List

� LookBetterOnline.com

� Amazon



Coupon Marketing
� Coupons.com

� RetailMeNot.com

� Valpak.com



“Deal of the Day”/Flash Sales
� Groupon.com

� LivingSocial.com

� Woot.com

� AppSumo.com

� 1Sale.com





Menu Sites



Product Review Sites
For Instance, Gadgets: 

� GadgetReview.com
� Engadget.com 
� TheVerge.com
� PopGadget.com



If You Have a Product, Someone Will Review 
It…

Eg: Bike Products:
� Bicycling.com
� RoadBikeReview.com
� BikeRadar.com
� BicycleTimesMag.com
� Bike-Advisor.com



Public Relations
Who is Talking About Your Industry?

� Bloggers
� Magazines
� eMagazines
� Newspapers
� Newsletters



� Reach Out:
� Figure Out the “Hook”
� Multi-Steps

� “Your Readers Might Be Interested In…”

� “Review Our Product/Service/Site?”

� “Use Our Content?”

� “We’re Holding a Drawing”

� “We’re Giving Away …”

� Include Coupons



Directories
� Every Business Has Dedicated Directories

� Often Provide Free Listings

� Only Pay for Very Popular Directories



Content Marketing
� Now a Major Industry

� Create Great Content …

� … and “Sneeze it Out!”



InfoGraphics
� Create a Great, Informative, Interesting 

Graphic…

� … and “Sneeze it Out”

� Hope it Gets Picked Up





Forum Marketing
Find the Forums – Search for…

� rabbit forum
� pet forum
� rabbit discussion group
� rabbit bulletin board



� Phbb rabbit
� vBulletin rabbit
� SMF rabbit
� IPB rabbit
� PunBB rabbit
� Invision rabbit
� buy rabbit hutch forum
� buy rabbit hutch bulletin board



Affiliate Marketing
� Pay Commissions for Sales

� Typically For Online Sales (for Tracking 
Reasons)

� Harder (Not Impossible)

� 90:10 Rule: Most Affiliates Won’t Generate 
Business



� Affiliate Networks:
� LinkShare.com/Rakuten Marketing 
� CJ.com
� OneNetworkDirect.com/Digital River
� ShareASale.com
� ClickBank.com

� Affiliate Software



Video Sites
� YouTube.com

� Vimeo.com

� SlideShare.com (Embedded into Slideshows)

� MetaCafe.com

� Veoh.com

� Your Own Site, Blog, Social Networking



Distribution Services
� TrafficGeyser.com
� Others?



Dig Around
� Every Business is Different …

� … Look at Your Competitors

� … Look for Your Products/Services…

� … What Do You Find? 



Example: Music Distribution

� CDBaby.com

� TuneCore.com









SEO Bonus
These Marketing Methods Can:

1. Spread Your Message

2. Bring Traffic to Your Site

3. Boost Your SEO



Remember Your Links

� Links Boost SEO

� Use All Link Opportunities

� Think Keywords!


