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SESSION 3

Keyword Research



Why Keywords?
� The Foundation of Your Campaign:

� SEO
� Social Media
� Advertising 
… all Keyword Oriented



Keywords Connect Your 
Prospects to Your Site



Keywords



If You Don’t Know the Keywords, 

You Can’t Connect!



Don’t Guess!
1. You’ll Miss Important Terms

2. You’ll Focus on Unimportant Terms



Myth

Keywords Don’t Matter



Example
Online University: 

online degree



The “Long Tail”
� Most Searches Do Not Use Your Primary 

Keywords

� Multi-Word Phrases

� Very Specific Phrases



High Cost
& Competition

Low Cost
& Competition

Low Probability
of Conversion

High Probability
of Conversion

1 Word Phrases
“boots”

2-3 Word Phrases
“ski boots denver”

More Descriptive Phrases
“where to buy ski boots in denver”

Search 
Volume

Unique Search Terms

>70% of all Google 
searches are long-tail 
keyword searches

Long Tail vs. Head Terms



Long Tail Examples
� Primary Term: mortgage

� Long Tail: 
� denver mortgage broker low cost
� find simple mortgage calculator
� cheapest mortgages 



Ignore the “Long Tail”?

� = Missed Opportunities

� Find Those Opportunities … Esp. in 
Competitive Arenas



Ignore the “ShortTail”?

� Won’t dominate your market

� Won’t get the long tail as easily



Keyword Research
� Brainstorm List
� Refine:

� Buying terms vs. research stage?
� Longer tail terms
� Denver criminal law – NO
� Denver criminal lawyer – PROBABLY
� Customs homes denver – POSSIBLY
� Custom home builders denver – PROBABLY
� Point of sale software – POSSIBLY
� Point of sale software company  – PROBABLY



Developing your “Core”
� “Core” Keywords, and Add

� Main

� Qulifiers

� Buying Signals

� Location

crown dental <city name>

implants dental <city name>

crown dentist <city name>

implants dentist <city name>

crown dentistry <city name>

implants dentistry <city name>

crown teeth <city name>

crown tooth <city name>

dentist <city name>

dental <city name>

invisalign <city name>

whitening <city name>

orthodontics <city name>

orthodontal <city name>

orthodontist <city name>

root canal <city name>



Keyword Research
� Tools we Will Use Today
� Google Adwords
� SEMRush
� Google Search Console



Keyword Research
� We are going to use Google Adwords
� Good place to start
� Gives some direction
� Not all the data
� Login to my MCC account:
� info@stratexdigitalmarketing.com
� PW: stratex11916



Keyword Research
1. Go to: 

Tools>Keyword 
Planner

2. >Search for new…

3. Paste List of 
Keywords



Keyword Research
1. Go to: Tools>Keyword Planner

2. >Search for new…

3. Paste List of Keywords

4. Choose Location
5. Show average 

monthly searches



Keyword Research
1. Go to: Tools>Keyword Planner

2. >Search for new…

3. Paste List of Keywords
4. Choose Location
5. Show average monthly searches

6. Keyword Options: 
Only show closely 
related

7. >“Save”



Keyword Research
1. Go to: Tools>Keyword Planner

2. >Search for new…

3. Paste List of Keywords
4. Choose Location
5. Show average monthly searches
6. Keyword Options: Only show 

closely related

7. >“Save”
8. >”Get Ideas”



Keyword Research
1. Go to: Tools>Keyword Planner

2. >Search for new…

3. Paste List of Keywords
4. Choose Location
5. Show average monthly searches
6. Keyword Options: Only show 

closely related
7. >“Save”
8. >”Get Ideas”

9. >Download



Keyword Research
1. Go to: Tools>Keyword Planner

2. >Search for new…

3. Paste List of Keywords
4. Choose Location
5. Show average monthly searches
6. Keyword Options: Only show 

closely related
7. >“Save”
8. >”Get Ideas”
9. >Download

10. “Check” Segment 
Statistics by Month

11. “Download”
12. “Save”



Keyword Research

1-Raw Data,  2-Delete & Move Columns,  3-Click on corner, double click on line



Keyword Research
1. >Data>Sort
2. “My list has headers”
3. “Sort by”

1. Avg. Monthly
2. Suggested Bid
3. Competition



Keyword Research
Now you have your list!
• May need to fill in 

some of the suggested 
bids with an 
“estimate”



Keyword Research
Refine and Organize Your 
List Using Excel Tools
Requires some 
intermediate skills
1-Filter
2-Copy and paste in 
another worksheet



Keyword Research
� SEMRush
� Competitive Research:
� See who is ranking for your best term.
� Type in Competitors to SEMrush.com



Keyword Research
� Google Search Console
� Adwords



Using Your Keywords
SEO – in Web Pages:

� Title Tags
� Description Tags
� URLs
� Internal Links
� etc.



SEO – Content:
� “Think Keywords”
� Page Content
� Blog Posts
� Syndicated Content



SEO – in Links to Your Web Pages
� Anchor Text
� Content Around Links



Whatever You Do …

…Think Keywords



� Posting on Social Network Sites

� Writing Whitepapers

� Placing Ads



Keywords Connect 

You to Customers!



Adwords Opportunity

Estimated Best Case Scenario*
Cost Per Click: $16
Conversions to Lead: 10%
Cost Per Lead: $160
Conversions to Sale: 10%
Cost Per Sale: $1,600

Estimated Worst Case Scenario*
Cost Per Click: $34
Conversions to Lead: 5%
Cost Per Lead: $680
Conversions to Sale: 5%
Cost Per Sale: $13,600

Why do we care?
• Excellent Marketing Analysis
• Could be profitable
• Can help determine SEO Strategy



Google Adwords-Example
Paid Results Top and/or 
Right Side
Search: 
‘colorado workers compensation 
attorney’

• Our Client in Google Adwords:
Over 15% Conversion to lead Rate

• 20% conversion to client
• Firm only takes head, neck, back and 

brain injury
• #1 Law Firm Site  in Organic
• Cost per acquisition is profitable for 

PPC, however…
• Cost per acquisition is 50%-80% 

lower from organic traffic



Google Adwords
Now you have your list!
• Fill in Suggested Bid 

blanks with estimate



Google Adwords
Estimate Excel Template: One Keyword at a Time

Keyword denver personal injury attorney denver customer home builders
Monthly Search Volume 480 200

Estimated Cost Per Click $103.70 5.5

Click Through Rate (Recommend 4% to 8%) 8% 8%
Total Clicks 38.40 16.00 

Bufget for Search Term $3,982.08 $88.00 
Conv/Lead/Rate (2% to 20%) 5% 5%

Leads 1.92 0.80 
Cost/Lead $2,074.00 $110.00 

Conv/Sale/Rate (5% to 20%) 5% 5%
Sales 0.10 0.04 

Cost/Acquisition $21,604.17 $2,750.00 



Google Adwords
Estimate Excel Template: Columns

Keyword
Avg. Monthly 

Searches Suggested bid 
Click/Rat

e Clicks Budget 
Conv/Lead/Rat

e Leads Cost/Lead 
Conv/Sale/Rat

e Sales Cost/Acquisition 
home builder denver 20 $2.49 8% 2 $3.98 5% 0.08 $49.80 10% 0.01 $498.00 
custom home builder denver 30 $2.43 8% 2 $5.83 5% 0.12 $48.60 10% 0.01 $486.00 
home builder denver co 20 $5.01 8% 2 $8.02 5% 0.08 $100.20 10% 0.01 $1,002.00 
new home builder denver 20 $6.24 8% 2 $9.98 5% 0.08 $124.80 10% 0.01 $1,248.00 
denver home builder 30 $5.47 8% 2 $13.13 5% 0.12 $109.40 10% 0.01 $1,094.00 
home builder colorado springs 30 $7.44 8% 2 $17.86 5% 0.12 $148.80 10% 0.01 $1,488.00 
custom home builder colorado 30 $3.39 8% 2 $8.14 5% 0.12 $67.80 10% 0.01 $678.00 
colorado home builder 30 $3.28 8% 2 $7.87 5% 0.12 $65.60 10% 0.01 $656.00 
colorado springs home builder 20 $4.76 8% 2 $7.62 5% 0.08 $95.20 10% 0.01 $952.00 
colorado custom home builder 20 $3.76 8% 2 $6.02 5% 0.08 $75.20 10% 0.01 $752.00 
home builder colorado 20 $3.56 8% 2 $5.70 5% 0.08 $71.20 10% 0.01 $712.00 
new home builder colorado
springs 20 $7.50 8% 2 $12.00 5% 0.08 $150.00 10% 0.01 $1,500.00 
Totals and Averages 290 $4.57 8% 23 $106.14 5% 1.16 $91.50 10% 0.12 $914.97 


